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Creating Value for Customers
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~*1 PE pipeline length extension of approx. 1,200 km at the time of the Great Hanshin-Awaji Earthqua{ke (1995)
. *2 Resilience: With an original meaning of “recoverability,” “flexibility,” “adaptability,” in a business context, this
also refers to “recoverability and adaptability that makes it possible to overcome difficulties.”
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