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For 110 years since its first inception, the 
Osaka Gas Group has been committed to 
providing a stable supply of city gas to the 
Kansai  region of  Japan.  We have s ince 
expanded into peripheral fields and achieved 
significant growth as a corporate group.

Through growing into a world-class player in 
various business fields by 2020, our goal is to 
contribute to the further evolution of our 
customers’ lifestyles and business. We strive 
for continued growth based on the“Field of 
Dreams 2020”long-term management vision 
set up in 2009 and the “Catalyze Our Dreams” 
medium-term business plan set up in 2014.

Who We Strive To Be
Osaka Gas Group powers continuous 

advancement in consumer life and business

Our Commitments
Osaka Gas Group works to create four types of value
Osaka Gas Group is committed to creating value primarily for 
customers, as well as for society, shareholders, and employees.

Our Corporate Motto
Service First

Mana gemen t  P r i n c i p l e

Value for
Employees

Value for
Shareholders

Value for
Society

Value for
Customers
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2009.3
( Achieve d )

ROE 5.7 %
ROA 2.5 %

2016.3
( Planne d )

ROE 8.3 %
ROA 4.0 %

2021.3 
( Target )

ROE 9.0 %
ROA 4.5 %

Note: “2015.3” indicates the fiscal period started April 2014 and 
ended March 2015.This abbreviation and corresponding expressions 
are used throughout this document.
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